Top 10 Ways to Successfully Create and Maintain 
Your Congregation’s Facebook Page
by Lisa Kipp -  kipp.lisa@gmail.com – www.facebook.com/zumbrolutheran
10.  Engage others to help you, especially those that have skills that you don’t have.  I don’t know anything (well, not much anyway) about creating and editing videos, but there are people in my congregation that do.  Engage those people that have the skills you don’t have so that your Facebook page can have as many elements as possible.  Remember, “There are varieties of gifts, but the same Spirit; and there are varieties of services, but the same Lord; and there are varieties of activities, but it is the same God who activates all of them in everyone.”  1 Corinthians 12:4-6
9.  Link to congregational blogs.  If your congregation has a blog, if your staff members have blogs, or if you have groups within the congregation that blog (such as mission trips), make sure to link to those blogs on your Facebook page.  The same audience that likes your Facebook page will likely be a part of the audience that would enjoy reading blogs.

8.  People like short videos.  We created a youtube channel for the church and are making videos this summer to share with the congregation.  We link to them from our Facebook page when new videos are posted.  Check out what we have so far at www.youtube.com/zumbrolutheran.  The videos that we post to our Facebook page often generate comments and are “liked” by many parishioners.

7.  Be grammatically correct.  u don’t want 2 update for ur church like u would txt ur friend.  Be professional and use proper grammar.  What you write and how you write it is a representation of your entire congregation.
6.  Be consistent with the mission/vision of your congregation.  You will get all sorts of visitors to your congregation’s Facebook page.  What these people see should be a representation of who your church is.

5.  Check your page often.  You will want to allow anyone to post on your Wall so that parishioners and visitors can share comments and thoughts on your page, but you also have to keep an eye out for inappropriate comments.  While it has only (sort of) happened once on our Facebook page, I like to check often so that I can delete quickly any inappropriate posts.  I also want to be quick to respond if someone posts something that deserves a response.
4.  Include a variety of updates.  There are so many avenues that you can explore with short status updates.  Post links to blogs, include a prayer, post Scripture, link to sermons, share photos, thank volunteers, ask questions, celebrate holidays, let people know what is coming up.  The possibilities are as great as your creativity will extend.

3.  Update often and consistently.  You want your status updates to be regular feeds on your fans’ Facebook home pages.  I try to stick to the following posting schedule:  Monday – quote from and link to Sunday’s sermon; Tuesday – Scripture passage or quote (often coming up in the lectionary); Wednesday – varies, sometimes nothing; Thursday – a question to engage conversation; Friday or Saturday – a look ahead at what is coming up on Sunday.  During some weeks the posts are entirely different.  For instance, during Vacation Bible School there were photos and videos posted daily instead of the regular postings.  During upcoming mission trips links to the trip blogs will be frequently posted.  While keeping the page current and updating often is important, I also think there is a fine line between current updates and too many updates.  Only you can figure out what that line is for your audience.  
2.  Take and post photos of what is going on.  People love to see photos of what is happening in the life of the congregation.  It connects people during and after the event, it gives people a chance to reflect on what happened and the opportunity to post comments.  For those that weren’t present or aren’t members of the congregation, it can serve as a snapshot of what the congregation is all about.
1.  Know your audience.  Over 75% of our congregation’s Facebook fans are under the age of 44.  Using Facebook as a place to advertise what the retired senior’s group is doing just doesn’ sense.  Twenty-three percent of our fans are between the ages of 18 and 24.  Posting comments that are relevant to college students is a good idea.  Thirty-four percent of our fans are between the ages of 25 and 44.  Posting information and photos about events pertaining to families with children is pertinent.  Know your audience!  If you don’t, your page will become irrelevant to those that are the most actively engaged in following it.    
